


IDENTITY

THE GOAL -
A nocs’m\aic, immersive space that Iorinacs people back

to childhood through PIayPul, memory—dr‘iven desian
and Prodchrs.. And ambassadors.

EMOTIONAL APPEAL -
Triggers childhood nos+alaia-desiﬂr\ed to make people smile

and remember their own youth. Encourages personal
reflection, sentimental moments, and storytelling.
TONE & MEsSsAGING:

Whimsical, warm, and inviting. sLightly surreal and

dreamlike, blendina -Pac;Jr and present memories.
Encourages interaction. People should Feel like they are
conJrr'ibquina to th pop-up’s 9+ory.



THE GOAL.:
To engage visitors ohn a Personal level, encour'aaina

them to reflect on their own childhood, reconnect
with their inner child, and spark conversations with
Pamily members about their upbrinaing—alianing with
Memory Box’s mission ok preserving and revisiting

personal hi9+ory.

THE EXTERIOR:

Hand-drawn, imperfect, and childlike-mimicking old

sketches, doodles, and crayon scribbles.- PlayPul mix of
bright aond faded colors. This desiﬁr\ symbolizes childhood
nostalgia, creativity, and personal storytelling-key themes
of the brand.

THE SPACE:

Will Feel lived-in and personal, with scattered toys, dolls,

and clothing-capturing the messiness and authenticity ofF
ﬁrowina up.



AC AL Y- SCot LRE TN

MBASSADORK

CULTURAL NOsTALGIA:
An iconic Piaure From the '90s, known for Home Alone

and other Films that c;lnaped many childhoods, includina my
owh. His presence immedia+ely evokes nostalgia For entire
aeneraﬂons.

PERSONAL REINVENTION:
In recent years, he's leaned into his past while relorandina

himself in an offbeat, creative way-aligning with the idea
ofF r'ePIecHna oh childhood and evolving into adulthood.

PLAYFUL YET REFLECTIVE:

His persona is both quirky and introspective, which Fits
the Memory Box aesthetic ofF mixing Fun, kitschy elements
with deeper themes.



FEATURE:
I12-FOOT WALLS COVERED IN

OVERSIZED PAGES FROM THE MEMORY
BoOX MAGAZINE, IMMERSING GUEsTs IN
A VISUAL STORYTELLING EXPERIENCE.

WINDOW DIsPLAY:
BB It A R E A e Sk (RIVY el i b e P ] =
GALLERY)

BEDROOM DISPLAY:
(YELLOW AREA - BACK CORNER OF
THE GALLERY)

CHALKBOARD WALL:
FB il A'CFKFA REAR: WG N B = ST
GALLERY)

WHIMsY AND EMOTIONAL CONNECTION:

MEMORY BOX X MACAULAY CULKIN Is
A TRULY IMMERSIVE AND NOSTALGIC

% . EXPERIENCE.

Nemor
Nacaua

Y Gallery

¥y East Ida B. Wells Drive,
“irst Floor. Chicago, IL, 0621

W‘\hdow

Displo.rs

Cl\a\k
Boord

W

Bedroom
D‘\Sfﬂ&)’

ALl ERY. MAF

0 2%ir

i

Iy lo

W INoWW

W INboWW

DOOR

NINTARVA

- ——

£997

AMOINIAA



}*?Oecrg SCQM @8&%0 YW INDOW VW INDOWW

¥

VW INDOWW
15 lo

C>> Gallery

3 East |da B. Wells Drive,
First Floor. Chicago, IL, 00657

QO B-
(a3 -
- = =
Wiv\JoW @ § —
Disploys == § ~B
= =
S X
caidd Cholk -
‘-,; i ; I
ﬁ‘z%% Boord 8 |
= W =K
Bedroom e - — ———-—
Displor = OFFLCE



EMOTIONAL
GOALS

g

Create Comfort Throuah Chaos:

Embrace the beauty of imper‘PecHon with a space that Feels messy, real, and personal
-just like a childhood bedroom-so visitors feel at home in the experience.

épark Nos+alaia:

Create an immersive experience that +r'ar\c5por'+<5 People back to the early 2206105,
evoking the emotions tied to childhood, Pamily, and growing up.

Er\cour'aae self-Reflection:

Inspire visitors to revisit their own childhood memories, reconnect with their inner
child, and reflect on how their past has shaPed them.

Facilitate Connection:

Encour‘age Visitors to start conversations with ?amily members about their uPbrinﬁing,
childhood experiences, and personal growth.

L eave a I_aerina ImPression:

Make people walk away Peelina emotionally moved, ’mepired +to document or revisit their
owh memories, and reminded of the importance ofF cherishing their past.
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MEMORY BOX
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HANDWRITTEN




WR AP UP

F h himsical vi | h
Memor‘y Box x Macaulay Culkin pop-up Fongiiesbiricat visudlelio Sthe

. . : hands-on interactions, every element
succeesﬁully Iormag nostalgia to life, , , : P
is deslgned to spark joy. curiosity,

transtorming childhood memories into an and personal connection. The pop-up

immersive, interactive experience. By S o eEIT Ju~;+ 7 Gpace—'ﬁ"s ah

b‘e”d""ﬁ P‘OYP ul desian, sentimental invitation to relive, reinterpret, and

storytelling, and cultural nostalgio, the celebrate the moments that shaPed

us.

space invites visitors to 9+eP into a

dreamlike world that Feels both Familiar By capturing the essence of

Masaulay Culkin

and new. J ros childhood nostalgio and b\ending it

with a Fresh, modern perspective,
Memory Box x Macaulay Culkin

L ; ¢ creates a |a9+ina impression-one that
' lingers long after visitors step back
into the present.
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Macaulay Culkin's presence as a brand

ombassador enhances the emotional

depth of the concept. His legacy as a

PLAY -

'90s icon evokes a sense of shared
memory, while his Per«;onal reinvention : N,
mirrors the themes of growth and & S\
self-reflection that define the pop-up.

e
Yevin M~







