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I D E N T I T Y
THE GOAL:
A nosta lg ic ,  immers ive space that br ings peop le back
to ch i l dhood through p layfu l ,  memory-dr iven des ign
and products . .  And ambassadors .
EMOTIONAL APPEAL:
Tr iggers ch i l dhood nosta lg ia -des igned to make peop le sm i le
and remember the ir own youth .  Encourages persona l
ref lect ion ,  sent imenta l  moments ,  and storyte l l i ng .
TONE & MESSAGING :
Wh ims ica l ,  warm, and inv i t i ng .  SL ight ly surrea l  and
dreaml ike ,  b lend ing past and present memor ies .
Encourages interact ion .  Peop le shou ld fee l  l ike they are
contr ibut ing to th pop-up ’s story .



T H E M E2 THE GOAL:
To engage v is i tors on a  persona l  leve l ,  encourag ing
them to ref lect on the ir own ch i l dhood ,  reconnect
with the ir inner ch i l d ,  and spark conversat ions w ith
fami ly members about the ir upbr ing ing—a l i gn ing w ith
Memory Box ’s m iss ion of preserv ing and rev is i t i ng
persona l  h istory .
THE EXTERIOR:
Hand-drawn ,  imperfect ,  and ch i l d l ike—m im ick ing o ld
sketches ,  dood les ,  and crayon scr ibb les .  P layfu l  m ix of
br ight and faded co lors .   Th is des ign symbo l i zes ch i l dhood
nosta lg ia ,  creat iv i ty ,  and persona l  storyte l l i ng—key themes
of the brand .
THE SPACE:
Wi l l  fee l  l i ved- i n and persona l ,  w i th scattered toys ,  do l l s ,
and c loth ing—captur ing the mess iness and authent ic i ty of
growing up .



3A M B A S S A D O R
M A C A U L A Y  C U L K I N

CULTURAL NOSTALGIA :
An icon ic f igure from the ’90s ,  known for Home A lone
and other f i lms that shaped many ch i l dhoods ,  i nc lud ing my
own .  H is presence immed iate ly evokes nosta lg ia for ent ire
generat ions .

PERSONAL RE INVENT ION :
I n recent years ,  he ’s leaned into h is past wh i le rebrand ing
h imse lf in an offbeat ,  creat ive way—a l i gn ing w ith the idea
of ref lect ing on ch i l dhood and evo lv ing into adu l thood .

PLAYFUL YET REFLECTIVE :
H is persona is both qu irky and introspect ive ,  wh ich f i ts
the Memory Box aesthet ic of m ix ing fun ,  k i tschy e lements
with deeper themes .



G A L L E R Y  M A P3.5
F E A T U R E :
1 2 - F O O T  W A L L S  C O V E R E D  I N
O V E R S I Z E D  P A G E S  F R O M  T H E  M E M O R Y
B O X  M A G A Z I N E ,  I M M E R S I N G  G U E S T S  I N
A  V I S U A L  S T O R Y T E L L I N G  E X P E R I E N C E .

W I N D O W  D I S P L A Y :
( B L U E  A R E A S  -  P E R I M E T E R  O F  T H E
G A L L E R Y )  

B E D R O O M  D I S P L A Y :
( Y E L L O W  A R E A  -  B A C K  C O R N E R  O F
T H E  G A L L E R Y )

C H A L K B O A R D  W A L L :
( B L A C K  A R E A  -  C E N T E R  O F  T H E
G A L L E R Y )

W H I M S Y  A N D  E M O T I O N A L  C O N N E C T I O N :
M E M O R Y  B O X  X  M A C A U L A Y  C U L K I N  I S
A  T R U L Y  I M M E R S I V E  A N D  N O S T A L G I C
E X P E R I E N C E .





4E M O T I O N A L  
G O A L S

Create Comfort Through Chaos :  
Embrace the beauty of imperfect ion w ith a space that fee ls messy ,  rea l ,  and persona l
— just l ike a ch i l dhood bedroom—so v is i tors fee l  at home in the exper ience .

Spark Nosta lg ia :
Create an immers ive exper ience that transports peop le back to the ear ly 2000s ,
evok ing the emot ions t ied to ch i l dhood ,  fami ly ,  and growing up .

Encourage Se lf-Ref lect ion :
I nsp ire v is i tors to rev is i t  the ir own ch i l dhood memor ies ,  reconnect with the ir inner
ch i l d ,  and ref lect on how the ir past has shaped them.

Fac i l i tate Connect ion :
Encourage v is i tors to start conversat ions w ith fami ly members about the ir upbr ing ing ,
ch i l dhood exper iences ,  and persona l  growth .

Leave a Last ing Impress ion :
Make peop le wa lk away fee l i ng emot iona l ly moved ,  i nsp ired to document or rev is i t  the ir
own memor ies ,  and reminded of the importance of cher ish ing the ir past .
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7W A Y  F I N D I N G
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M E M O R Y  B O X
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9H A N D W R I T T E N



Memory Box x Macaulay Culkin pop-up
successfully brings nostalgia to life,
transforming childhood memories into an
immersive, interactive experience. By
blending playful design, sentimental
storytelling, and cultural nostalgia, the
space invites visitors to step into a
dreamlike world that feels both familiar
and new.

From the whimsical visuals to the
hands-on interactions, every element
is designed to spark joy, curiosity,
and personal connection. The pop-up
is more than just a space—it’s an
invitation to relive, reinterpret, and
celebrate the moments that shaped
us.
By capturing the essence of
childhood nostalgia and blending it
with a fresh, modern perspective,
Memory Box x Macaulay Culkin
creates a lasting impression—one that
lingers long after visitors step back
into the present.

Macaulay Culkin’s presence as a brand
ambassador enhances the emotional
depth of the concept. His legacy as a
’90s icon evokes a sense of shared
memory, while his personal reinvention
mirrors the themes of growth and
self-reflection that define the pop-up.
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